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The next conference call will take place Tuesday, Dec 1st, 2015, 3:30-4:30 Eastern (2:30-3:30 Central) 

 

1. Present 
Cliff Ohmart 
Brian Baker 
Lynnae Jess (Present for FamilyFarmed talk) 
Jim Slama (FamilyFarmed) 
James Pirovano (FamilyFarmed) 
Mike Zeiss 
Bill Stoneman  
Sue Futrell 
Paul Wolfe 
Logan Peterman  
Fred Kirschenmann 
Matt Grieshop 

Regrets 
Rex Dufour 
Eric Ritchie 
Grace Gershuny 
Tim Johnson 
Abby Seaman 
 

2. Presentation from FamilyFarmed—James Pirovano, Jim Slama (30 minutes) 
a. Jim Slama—President  

i. Email attachments:  
1. Preview of Training Manual, helps farmers figure out how to scale up.  
2. FamilyFarmed Deck—presentation outline and information 

ii. FamilyFarmed is committed to expanding production, marketing and 
distribution of good food  

iii. Key programs 
1. Good Food Festival & Conference: Geared towards regional producers, 

food artisans and trade buyers.  
2. Good Food Financing & Innovation Conference: Identified a need for 

financing and business assistance for small farms.  
3. Good Food Business Accelerator: To help farm businesses get 

established and help with making a plan for finances.  
4. Wholesale Success Manual and Training Program: ~7,000 farmers 

trained in 35 states  
5. (New) Direct Market Success manual and training program: Geared 

toward beginning farmers selling directly to sources like CSAs, markets, 
etc.   

iv. FF provides risk management for specialty crop producers—handling, food 
safety, etc. 

1. Trainings conducted in collaboration w/ regional partners 
2. Trainer: Attina Diffley--a 30 year farmer w/ whole sale market 

experience.  
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v. Sample agenda: 
1. Trainings personalized based on what our partners want to accomplish, 

what their area of expertise is, and what the audience wants.   
2. Takes two days to cover all training topics  

vi. Funding options 
1. Organizations fund it out of pocket: Quickest and easiest way. FF can do 

a cost proposal.   
2. State Specialty Crop Block Grants and local grants: Interested org 

applies and FF agrees to perform responsibilities as a subcontractor.  
3. USDA Risk Management Grants: FF applies and interested org agrees to 

perform responsibilities of a subcontractor.  
vii. Direct Market Success manual and training (NEW):  

1. Targets smaller or beginner farmers selling directly to markets, CSA, etc.  
2. have developed a national advisory committee, are all developing the 

table of contents 
3. Goal to finish it up by next year, start trainings next year.  

viii. FamilyFarmed Website has more information,  
1. Also have onfarmfoodsafety.org. tool allows farmers to create a 

customized food safety plan.  
b. Natalie: What is the range of size of operations that you work with/target?  

i. Jim Slama: Wholesale side it’s both large and small-scale farmers.  
c. Natalie: what areas are there to improve or more fully integrate IPM practices into food 

safety measures?  
i. Jim Slama: Very interested in organic and IPM. IPM is a very relevant and useful 

tool that aligns with our org’s goals. we would be interested in potentially 
including some information about IPM in a future edition of our manuals.  

d. Natalie: James contact info will be provided to WG members if interested.   
e. Jim Slama: Interested in new partnerships with folks who want to do trainings, or help 

build a component on IPM and sustainable production practices.  

3. 2016 NCIPMC Grant Application—Natalie, (10 minutes)  
a. Due November 20th  
b. Natalie: *Gives list of objectives* 

i. Let me know if you have comments/feedback on the proj. summary.  
c. LOS template— 

i. Natalie: Based on last year’s review comments, need to show how the WG 
benefits the NC region, in addition to our national benefits. 

ii. Also need LOS from NC region.  
iii. Template has been sent out—please fill out and personalize.  

1. Return to Natalie by November 12th.  
iv. We really appreciate your effort and support here! 

1. Fred Kirschenmann already wrote one—thank you Fred!!  
d. Natalie: Who is willing to write a LOS? 

i. Bill Stoneman 
ii. Sue Futrell 

iii. Logan Peterman 
iv. Matt Grieshop 
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e. Sue Futrell: Regarding the in-person meetings: Those will be in conjunction with other 
conferences? 

i. Natalie: Yes 
ii. Brian Baker: Crucial to meet in person to have lengthier discussions and spend 

some time detailing what we can do moving forward.  
 

4. WG Survey of Intergroup Relationships and Knowledge—Natalie (5 minutes) 
a. Natalie: Part of the objectives from last year’s grant: survey of working group members 

intergroup relationships and knowledge base  
i. This year will collect baseline data on how this group is impacting you  

ii. Will be SHORT. (10-15 questions max) 
iii. Aim to send out by the end of November or early December.  
iv. Results in January, report by February 

b. Brian Baker: Suggest Natalie and Tom come up with draft instrument, then ask for 
additional questions from group. Keep it brief and to the point. Suggest reading 
Dillman’s book.  

 

5. White Paper Release-- Natalie (5 Minutes) 
a. The white paper has been finalized! Huzzah!  
b. Release date—Nov 9th 
c. Press release: Ready to be personalized, will send out with PDF of paper by the end of 

the day.  
d. Natalie:  Will forward the link to a google sheet to track where the paper and press 

release are being sent.  
e. Natalie: Paper is up on the working group website. We will post the press release on the 

WG site and the IPM Institute site.   
i. Natalie: Abby seaman will post to NYS IPM Program facebook and twitter 

ii. Natalie: Sue Futrell will do the same for Red Tomato, in addition to their E-
newsletter.  

iii. Natalie: Paul Wolfe will help with a blog release on the NSAC blog, will send to 
NSAC’s member groups. 

iv. Natalie: Paul Wolfe also mentioned talking to Betsy Rakola of the USDA to 
distribute it on the AMS Organic E-newsletter and potentially do a webinar on it.  

v. Paul Wolfe: Correct, no matter what we will get the paper to her.   
f. Natalie: See google sheet for the other ideas at this point.  
g. Natalie: Anyone else? 

i. Bill Stoneman—Will send directly and through emailing system to the Bio 
pesticide industry, make connections among certified growers and certification 
bodies.  

ii. Brain Baker: Think we should go to some of the major media- certainly NYT, LA 
TIMES, various other newspapers and also need to look at some broadcast 
journalism, CNN, for example, NPR.  

iii. Bill Stoneman: Could also provide this directly to Meister Media 
iv. Sue Futrell: NPR suggestion is a good one. Might appeal to them. Any particular 

contacts there?  
v. Brian Brian: Would need to cultivate that contact at least 24 hours, more like 48 

hours, in advance of the release and give them a pre-release w/ an embargoed 
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copy. Used to have contacts at LA and NY times, I worked under Bob Scowcroft 
who was good about getting things placed in major news outlets. Chuck 
Benbrook has strong media contacts  

vi. Sue Futrell: Stephanie Strong at the NY Times would be a good choice 
vii. Brian Baker: She never reads anything I’ve given her, but has done some good 

pieces on sust. ag stuff. 
viii. Sue Futrell: Mark Bittman is gone now.  I have contact info for Stephanie Strong. 

I can send Natalie those email contacts. Would be good to contact a small group 
to say—“embargoed for release, if interested in an interview or with additional 
questions, let us know” 

ix. Sue Futrell: Contact The Salt on NPR? Would have to just go on the website.  
x. Bill Stoneman: Katherine Chaddack (Spelling?) does a lot of stories on food and 

agriculture issues.  
xi. Natalie: Who should take lead on reaching out to these outlets?  

xii. Sue Futrell: Would be good to have it come from IPM Inst and then offering “if 
interested in interviews, contact…” and giving names of co-authors. We at Red 
Tomato send stuff out all the time, but we don’t necessarily get above the radar. 
Coming from IPM Institute is as credible as anything else.  
Meister communication working in that field may have some better opportunity 
too.  

xiii. Natalie: I will provide the release dates on the google doc and info on when I 
contacted varying outlets.  

h. Bill Stoneman: Use business wire to broaden the Dist?  
a. Brian Baker: How much (if any) in IPM Institute budget for press? 
b. Natalie: How much does it cost usually? 
c. Bill Stoneman: $500 to $1000 dollars. Most recent one was $560 dollars and 

that was in addition to having direct relationships with some people. Pays to 
have direct relationships to get more attention.  

i. Bill Stoneman: List serve from the IPM institute? Want to target that it is read by the 
important people.  

d. Natalie: Will talk to my colleagues at IPM Inst to see what we can do. 

6.  Action Items:  
a. Natalie will provide Contact Info for FamilyFarmed 
b. Natalie and Tom will draft a survey of WG Members professional relationships and 

knowledge base. Will send to members to comment/suggest additional questions.  
c. Natalie will forward everyone the link to a google sheet to track where the paper and 

press release are being sent. 
d. Natalie (and Tom?) will work to identify contacts at major news outlets and send the 

press release to them (NYT, LA Times, NPR—The Salt, etc).  
e. Working Group members will do their part to distribute the white paper and press 

release.  
f. Working Group members will write LOS for the grant.  
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